
 

 

SCIENTIFIC GAMES RENEWS CONTRACT FOR EXCLUSIVE USE OF 

INCONIC FREEMANTLE TV GAME SHOW BRANDS IN LOTTERY GAMES 

THE PRICE IS RIGHT®, FAMILY FEUD® and PRESS YOUR LUCK® Featured in 

Company’s Large Licensed Properties Portfolio 

LAS VEGAS and ATLANTA – June 3, 2019 – Scientific Games Corporation (NASDAQ: SGMS) 
(“Scientific Games” or the “Company”) announced that it has renewed a contract with Fremantle for the 
exclusive rights to use three iconic TV game show brands in lottery games through 2022. Scientific 
Games will continue to create games for lotteries in the U.S. and Canada featuring THE PRICE IS 
RIGHT® and FAMILY FEUD® and in the U.S. featuring PRESS YOUR LUCK®. From dramas to 
entertainment, factual and lifestyle shows, Fremantle creates, produces and distributes some of the 
best known and loved content in the world. 

“Fremantle’s game shows and lottery are the perfect match with Scientific Games. We cannot wait to 
see more exciting lottery games created around these three iconic game shows,” said Rick Glanker, 
President of Commercial Operations for Fremantle. 

Scientific Games has created and launched more than 100 different lottery games featuring THE PRICE 
IS RIGHT, FAMILY FEUD and PRESS YOUR LUCK brands over the years. The Company is the world’s 
largest provider of lottery instant games, and is the largest provider of online/mobile second-chance 
promotions and winners events for individual and multi-state lotteries. 

“Our innovation teams are already at work creating new lottery games themed to these three Fremantle 
hit TV game shows,” said Kyle Rogers, Executive VP of Lottery Licensing for Scientific Games. Our 
goal is to offer the best portfolio of entertaining licensed properties to lotteries around the world and 
their players.” 

Originally making its TV debut in 1983 and returning to TV this summer, PRESS YOUR LUCK is a game 
of wits, strategy and even higher stakes as contestants try to avoid the iconic and devilish WHAMMY 
for a chance at life-changing cash and prizes. Network television’s No. 1 rated daytime series and the 
longest-running game show in television history, THE PRICE IS RIGHT features a variety of games and 
contests all with the same basic challenge to guess the prices of everyday and not-quite everyday retail 
merchandise. The No. 1 game show in syndication, FAMILY FEUD, first premiered in 1976 and has 
remained one of television’s most popular and enduring game shows. Featuring two families who 
compete for cash and cars, contestants try to guess the most popular answers to questions posted to 
100 people surveyed. In addition to their broadcast success, THE PRICE IS RIGHT and FAMILY FEUD 
also offer touring versions. THE PRICE IS RIGHT Live™ has been touring through the U.S. and Canada 
since 2003 with more than 150 shows per year on the road. FAMILY FEUD LIVE: Celebrity Edition® 
just kicked off a new tour in the U.S. and Carnival Cruise Line just announced a seagoing version of 
FAMILY FEUD LIVE® debuting abroad the Mardi Gras ship in 2020. 

In 2009 Scientific Games turned out a hit multi-state linked game themed to THE PRICE IS RIGHT. 
Sixteen U.S. lotteries participated, with events held in Las Vegas offering the lottery winners the 
opportunity to play THE PRICE IS RIGHT Live state show for cash and prizes – and be selected to spin 
the iconic ‘Big Wheel’ with the chance to win up to $1 million. 

https://www.scientificgames.com/


Scientific Games provides games, technology and services to more than 150 lotteries around the globe, 
including nearly every North American lottery. 

All ® notices signify marks registered in the United States. © 2019 Scientific Games Corporation. All 
Rights Reserved. 

About Scientific Games 
Scientific Games Corporation (NASDAQ: SGMS) is a world leader in entertainment offering dynamic 
games, systems and services for casino, lottery, social gaming, online gaming and sports betting. 
Scientific Games offers the gaming industry's broadest and most integrated portfolio of game content, 
advanced systems, cutting-edge platforms and professional services. Committed to responsible 
gaming, Scientific Games delivers what customers and players value most: trusted security, engaging 
entertainment content, operating efficiencies and innovative technology. For more information, please 
visit scientificgames.com. 

Company Contacts: 

SG Lottery Communications 
Therese Minella, APR +1 770-825-4219 
Director, Lottery Communications 
therese.minella@scientificgames.com 

Corporate Communications 
Susan Cartwright +1 702-532-7981 
Vice President, Corporate Communications 
susan.cartwright@scientificgames.com 

Forward-Looking Statements 
In this press release, Scientific Games makes "forward-looking statements" within the meaning of the 
U.S. Private Securities Litigation Reform Act of 1995. Forward-looking statements can be identified by 
words such as "will," "may," and "should." These statements are based upon management's current 
expectations, assumptions and estimates and are not guarantees of timing, future results or 
performance. Therefore, you should not rely on any of these forward-looking statements as 
predictions of future events. Actual results may differ materially from those contemplated in these 
statements due to a variety of risks, uncertainties and other factors, including those factors described 
in our filings with the Securities and Exchange Commission (the “SEC”), including Scientific Games’ 
current reports on Form 8-K, quarterly reports on Form 10-Q and its latest annual report on Form 10-K 
filed with the SEC on February 28, 2019 (including under the headings "Forward-Looking Statements" 
and "Risk Factors"). Forward-looking statements speak only as of the date they are made and, except 
for Scientific Games' ongoing obligations under the U.S. federal securities laws, Scientific Games 
undertakes no obligation to publicly update any forward-looking statements whether as a result of new 
information, future events or otherwise. 
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